‘The premier women’s sport & entertainment property. The WTA Tour
is....Athleticism....Real Human Emotion....Glamour’

PROFILE
The Women's Tennis Association (WTA), formed in 1973, is the principal
organizing body of women's professional tennis. It organizes the WTA

Tour, the worldwide professional tennis tour for women, which is known
since 2005 as The Sony Ericsson WTA Tour. The WTA divides the mai
women’s tournaments into several categories. Premier Tournan

and agony with the players they love and respect. Seton \

cultured stage, with 56 events in 34 countries and 9@%\ I<itié{,\s‘/

represented among the competitors, WTA is a tou%g Jvewvith a global
\ i)

cast of characters who are known, beloved, Q ved on and off
court. WTA is episodic, operatic with | ge@xrl alvies that evolve and
intensify with every watch, every‘eve<%‘\\'

i[fi® households:

Television
Tennis viewership exceeds 4.5
* ESPN—over 92 nrgillion
® ESPN2—over 9 mil
e Eurosport—over
e CCTV—over 320 m

Opportunities
e Sponsorship
e Event Hospitality w

e Association with Glamour rovs
¢ Association with the four Grand Slams

WTA/R TOUUR

DEMOGRAPHICS

Gender

* 50% Male

* 50% Female

Age

* 80% between ages 30-60 Income

* 50% have $100K+ household income

Active Lifestyle Spenders

® 90% are homeowners

® 50% are professionals

e Nearly 50% own at least one luxury car

* 96% take annual week-long holidays

* 54% are entertainment fans (also enjoy
movies, concerts, theater and festivals)
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